CITYSTYLE FASHION

FITS OF
PLEASURE

True Jeans takes the
hurt out of your hunt
for flattering denim.

We shop online for shoes, bags, jewelry.
But jeans? Impossible.Instead, we spend
Sunday afternoons trying themonin
coffinlike department-store dressing
rooms, only to leave feeling fat and less
than satisfied—and $200 in the hole.
Now the new Woburn-based online
store True Jeans (truejeans.com) prom-
ises to all but eliminate that drama by
delivering perfect-fit denimright to
your door. Founded by a pair of Babson
M.B.A.s, the high-tech but user-friendly
website asks visitors a few questions
about their size and desired style, then
uses complex algorithms to find the
best denim match. After submitting our
measurements and declaring a prefer-
ence for snug, low-rise jeans with a
skinny leg, the True Jeans genie offered
up pairs from Wrangler, Blue Cult,and
Odyn—just a few of the store’s 20-plus
brands—along with helpful photos of
how we might look from every angle.
And though the suggested Wranglers
were a whopping two sizes up from our
usual,when they arrived two days later
they fit like a charm. —R.B.
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KNOTS LANDING
Spring knows
how tofly a plane,
andtieamean
Windsor.

Lord of the Ties

A Nantucket native aims to be the new name in luxury
American neckwear. By Sascha de Gersdorff

Thatcher Spring comes from a long line of entrepreneurs. His great-great-great-
grandfather founded Boston shipping firm E. Atkins and Company; his great-
grandfather launched the Belmont Hill School. Last year, in typical family fashion, the
25-year-old Spring—former nationally ranked sailor, newly licensed pilot, and self-
professed adventurer—Ileft a Capitol Hill internship to strike out on his own. After
researching a number of businesses, he determined there was a hole in the fashion
industry: an absence of high-end, American-made men’s neckwear. Off he flew to Italy
to find fabrics and design patterns that would form the first line of Thatcher Spring ties.

Bankrolled by a summer sailing instructor job, Spring promoted his freshman effort
for fall 2006 by driving down the eastern seaboard, stopping in at dozens of upscale
menswear boutiques. “I thought it’d be a lot easier than it was,” he says. “I had to walk in
each door with the same amount of energy, even if I had just gotten turned down.”

This season, his new African-themed collection will land in 75 stores nationwide,
including Zareh in Boston. Spring compares the line, made from Italian silk and adorned
with tiny animal prints (elephants, rhinos, giraffes), to those from European stalwarts
like Hermeés and Ferragamo. Like theirs, his neckwear hews to a narrower silhouette
that he insists is more elegant than the wider American tie. But his pieces, which cost
between $85 and $110, come in distinctly American hues: rich purples, bright oranges,
and a few pastels. “They may be preppy,” he says, “but sophisticated preppy. These aren’t
frat-party ties—you can wear them to a cocktail party or a Fortune 500 board meeting.”

Thatcher Spring ties are available at Zareh, One Liberty Sq., Boston, 617-350-6070; and the
Andover Shop, 22 Holyoke St., Cambridge, 617-876-4900, theandovershop.com.
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